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Because of Low “R” ? No, because of High “I
= Rich media ads might be misunderstood | = However, it has been proven in
as less performing by apple-to-orange market over time that rich format ads
comparison out-perform the competition — but it
(i.e. mixing “where” and “what”) remains too expensive
Display Ad ROI Effectiveness Average Direct Sales CPMs
GOOD so8
Contextually Targeted Ads A
Behaviorally Targeted Ads B
Text-link Ads C B Video
Affiliate Marketing . D ® Non-Video
RICH MEDIA ADS vy E
Pop-ups / Pop-unders = 554
Website Ads (.gif banners, etc.) G $23 532
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(Source: MarketingSherpa Survey; N = 577) (Source: Bain/IAB Digital Pricing Research; N = 577)
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