Online Targeting 2% AR TNERS

Types of Targeting that Online Publishers Worldwide Offer

(% of 103 respondents)

Geographic 51%

Contextual A9%
Demographic
Behavioral
Time-targeting
Profile/log-in data

Other

None 19%

0% 10% 20% 30% 40% 50% 60%

(Source: Econsultancy and the Rubicon Project, “Online Publishers Survey Report, September 2009)
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