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2011 M&A Expectations and Drivers ZZ

" Increase in attractive buying opportunities combined with buyers’ higher cash

reserve will drive M&A activities in the digital marketing industry
-»  Buyers are now in better shape and see a wider array of acquisition opportunities
-+ Relatively small companies that survived the downturn will be attractive to well-funded

buyers
M&A-related Activities Expected to be Involved Interest in Acquiring or Developing
Analytics/Optimization

Seek and acquisition target

Contemplate sale of the company Social Marketing
Mobile Marketing

Marketging Technologies

Seek investment funding

Seek a merger partner

Make and initial public offering Interactive Agencies
Direct/DB Marketing/CRM

Content Development/Ownership

Marketing/Strategic Consulting

Factors that drive 2011 M&A Plans Median Buying & Plan.ning
Advertising

Strategic refocusing

Market Research
Attractive buying opportunities Search Marketing
Enhance/acquire digital capabilities Corporate Communications
We have no M&A plans for 2011

Financial restructuring

Lead Generation
Experiential/Event Marketing

Changing credit markets Online Video Advertising

Changing regulatory environment Shopper Marketing

(Source: AdMedia)
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